CONVERGENCE MEDIA

COURSE SYLLABUS | CONTENTS

PREPARING FOR COURSE DELIVERY

PartiCIPANTS . e
Course INStrUCTONS o e
Course Syllabus and Modules
Suggested Timetable ...
LOBISTICS ...
Keeping the Course FreSh . ...

SESSIONS

Module 1 - Creative

Session 1 — Intro to Convergence Media Theory ...
Session 2 — Linear vs. Non-Linear Narrative ...
Session 3 — Creating Multiplatform Content (Film & TV Focus) ...
Session 4 — Creating Multiplatform Content (New Media Focus)
Session 5 — Emergent Audiences & Open-Source Culture.........................
Session 6 — Broadcaster & Portal Panel (Creative FOCUS)................ccooooii .

Module 2 - Business

Session 7 — Convergence Project Management ... 23
Session 8 — Convergence Rights & IP ... 25
Session 9 — Proposal Writing

Session 10 — Finances & Revenue Generation........................... 29
Session 11 — Marketing & PR .. 31
Session 12 — Distribution Channels ... 33
Session 13 — Broadcaster & Portal Panel (Business Focus) ... 35

Module 3 - Practical

Session 14 — Team ProjeCtS ... e, 37
Session 15 — Pitching the Project ... 39
Session 16 — Hands-on Lab

Session 17 — User-experience DeSigN ... 43
Session 18 — Workshop (Process & Concept, Development & Marketing).......... 45
Team PitCNES .o 47

CONVERGENCE MEDIA COURSE 3



